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 To provide technical expertise to our members regarding BIM and the current 
tools and resources available. 
 

 To develop education resources for use by our members to ensure that their 
BIM development within their businesses is meeting industry best practice. 
 

 
 To maintain a dialogue with the materials and fenestration sector to ensure 

that the BWF optimises information exchange and any opportunity to promote 
timber. 
 

 Set a benchmark for timber BIM information by actively developing the 
templates for timber products. 
 

 Developing proposals that will look to promote our members products 
through BIM platforms. 

 

These proposals include:  

 Using the BWF website to host generic models of timber windows / doors 
stairs. To be selected at initial development stage of a construction project.  
 

 Using the BWF website to host member and product specific BIM information 
for architects and specifiers to select for use within a project. 
 

 
 Use the BWF website to provide contact links between specifiers and 

manufacturers  
 

 Use any marketing resource from the BIM task group and working groups to 
promote the BWF and the BWF Schemes. 
 

 
 Research and advise our membership regarding any investment for BIM 

related software or marketing. 
 

 Develop links with other BIM libraries and optimise any opportunity to get our 
members BIM information available on these platforms  

 


